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Thisreport isfor informational purposes only to assist exporters of US produced food and agricultural
productsin their sales and promotional effortsin Mexico. The datain this report were collected from
local trade and government sources and are not necessarily official US Department of Agriculture
(USDA) data. While every effort has been made to provide an accurate list of contacts, telephone and
fax numbers change frequently in Mexico. Also, there may be other qualified firmsin Mexico and the
United States, and their exclusion from any lists or directoriesis unintentional. Neither the US
Agricultural Trade Office (ATO) or the USDA endorses any firm contained herein. US exporters
should take normal commercial cautions when dealing with any potential importer, including checking
credit references.

1. PRODUCT DEFINITION

Theproductsincludedinthisreport arepet foods. These productsarein Sub-chapter 23.09 of the
Mexican Tariff System.

2. MARKET SIZE

Production

Thereareno official dataon M exican production of pet foods. However, based on contactswithtrade
associ ationsand other busi nesssources, production estimatedindollar termsincreased from US$94.0
million in 1997 to US$ 193.9 million in 1999. See table 1.

Tablel

MEXICAN PRODUCTION OF PET FOODS, 1997-1999
(USMillion Dallars; Thousand Tons)
1997 1998 1999

USDls. Tons USDls. Tons USDIs. Tons

Production 94.0 355.7 179.5 712.0 193.9 769.0
Source: Seccion de Fabricantes de Alimentos Balanceados para Animaless=CANACINTRA, trade contacts
and own estimates.

All dollar valuesusedinreporting M exican datawerecal cul ated according totheaverageexchangerate
of thepeso againstthedollar for eachyear: 7.9,9.2and 9.7 pesos per oneUSdollar for 1997, 1998 and
1999, respectively.

Imports
M exicanimportsof pet foodincreased fromUS$39.7 millionin1997to US$51.2millionin1999. The
import figures for 1999 are from January to October. See table 2.

Table 2

MEXICAN IMPORTS OF PET FOODS, 1997-1999
(USMillion Dallars; Thousand Tons)

| Import Code Numbers | 1997 | 1998 | 19992 |
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$ Tons $ Tons $ Tons

2309.1001-Pet foods for dogs and 38.7 63.6 580 | 1000 | 505 | 86.1
cats prepared for retail sales
2309.9004-Mixtures, preparations 1.0 0.1 0.8 02| 07 0.1

or organic for ornamental fish

Total | 39.7 63.7 58.8 | 100.2 | 51.2 | 86.2
Source: Banco Nacional de Comercio Exterior-BANCOMEXT (National Bank of Foreign Trade)
a-January - October 1999 figures

US Exports To Mexico

Table 3

USPET FOOD EXPORTSTO MEXICO, 1997-1999
(US Million Dallars ; Thousand Tons)

Import Code Numbers 1997 1998 1999a

$ Tons $ Tons $ Tons
2309.1001-Pet foods for dogs and 38.3 63.0 57.0 99.5 49.8 | 85.8
cats prepared for retail sales

2309.9004--Mixtur es, preparations 04 0.1 0.6 01 0.3 0.1
or organic for ornamental fish
Total 38.7 63.1 57.6 99.6 50.1 | 85.9

Source: Banco Nacional de Comercio Exterior-BANCOMEXT (National Bank of Foreign Trade) a- January - October 1999 figures.

Inarandom retail and specialized-storecheck conductedintheMexico City Metropolitan Area, the
following pet foodssuppliers/brandsfromthe United Stateswereidentified: DOG FOOD: FriskiesPet
CareCo. (Alpo, Mighty Dog), Heinz Pet Products(Award), Ral ston Purina(PurinaCare, Puri Carne,
Kibblesand Chunks), Eukanuba(Procter & Gamble), SimmonsFood Inc. (Happy Dog), Waltham
(Pedigree), PriceClub (CanineClub); Ka KanFoodsInc. (Pal), Farmland I ndustriesinc. (Eat ém-Up,
Right); Pet ProductsPlus, Inc. (Roya Canin), ProVision(ProPlan); CAT FOOD: Litter-Purrfect (Litter-
Purrfect), Heinz Pet Products(9Lives), Ralston Purina(Cat Chow), FriskiesPet Care Co. (Friskies,
Chef”sBlend, Ocean Fish Flavor, Gourmet Flavor), Shebalnc. (Sheba), Hill'sPet NutritionInc. (Hill's
ScienceDiet); PET SNACKS: Ralston Purina(Cat Chow Snacks, Beggin Strips, Bonz, T-Bonz), Heinz
Pet Products(Pup Peroni, Jerky Treats, CanineCarry Outs); FISH FOOD: TheWardley Corp. (Guppy
flakes, Floating/sinking pellets), Aquarama (Flakes for tropical fish).

Other Foreign Competitors

Official Mexicanimport statisticslisted 11 other countriesasexporting pet foodsto Mexico duringthe
1997-1999 period. Export sales, by principal countries, andtheir respectivemarket sharesarelisted
below. See table 4.

Table4

MEXICAN IMPORTS OF PET FOODSBY COUNTRY, 1997-1999
(USMillion Dollars; Percentage)
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COUNTRIES 1997 1998 | 1999a
United States 38.7 57.6 50.1
Percentage Market Share 97.5 98.0 97.9
Canada 0.3 1.0 0.7
Percentage Market Share 0.8 1.7 1.4
Germany 0.5 0.2 0.3
Per centage Market Share 1.3 0.3 0.6
Other 0.2 0 0.1
Percentage Market Share 0.4 0 0.1
Total Market Value 39.7 58.8 51.2
Total Market Share 100.0 | 100.0 | 100.0

Source: Banco Nacional de Comercio Exterior-BANCOMEXT (National Bank of Foreign Trade) a-January-October 1999
Domestic Consumption
Table5
MEXICAN PET FOOD CONSUMPTION, 1997-1999

(Thousand Tons)

1997 1998 1999

Production (1) 355.7 712.0 769.0
Imports  (2) (a) 63.7 100.2 86.2
Exports  (2) (@) 14.6 6.6 8.3
Consumption 404.8 805.6 846.9
Imports as percentage of consumption 157 124 10.2

Sources: (1)- Seccion de Fabricanes de Alimentos Balanceados de CANACINTRA

(Balanced Feed Manufacturers Section of the National Chamber of Manufacturing Industries) and own estimates
(2)- Banco Nacional de Comercio Exterior-BANCOMEXT

(a)- Estimated annual figures for 1999

3. DOMESTIC COMPETITION

TheMexican pet foodindustry iscomposed of approximately 15 companies, including largeand small

firms. Someof thecompani es/brandspresentinthemarketplaceinclude: AgribrandsPurinaMexico, SA.

de C.V.(DogChow, Field Master, Crecilac, Campeon, Cat Chow, Gatina, Api Can), EffemMexicolnc.
y Cia. SenC.deC.V.(Whiskas, Frolic, Optimum, Pedigree), AceiteralL aJunta(Total Nutrition, Ascan,
Especid), MdtaCleyton (Ganador), Grupo Agroindustrial LosBel enes(LosBe enes), NutrimentosAlba
(Sultan), LaboratoriosAndoci, S.A.deC.V ., Petcomex, | ndustrias A qua-Pet. Somesupermarket chains
havetheir own brandssuchas: Sumesa(Sumesa) Wal Mart (Ol Roy) and Comercial Mexicana(Marca
Propia).

Thereare 360 registered producersof animal feedinMexico, of whichonly 15arespeciaizedinpetfoods.
I nstall ed production capacity for balanced feed, ingeneral, was26 milliontonsin 1998 andloca producers
reported that they are utilizing 66 percent of their installed capacity.

Mexican pet food production hasincreasedrapidly inrecent years, but still representsasmall percent of
total balancedfeed production. In1996, it represented about one percent andincreased to approximately
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five percent of total balanced feed in 1999.
4. IMPORT REQUIREMENTS

Tariffs

M exicanimport dutiesareclassified accordingtothe Standard | nternational Harmonized System, as
established under theprevisionsof theNorth AmericaFree Trade Agreement (NAFTA). Sub-Chapter
23.09 (Preparations of the type used for animal feeding) includes the products for this report.

Dog/catfood, availablefor retail sale(2309.1001) isincludedinthe 10year phaseout period, andwill
reachzerodutiesonJanuary 1, 2003. During 2000, thisproduct islevied with athree percent duty which
will decrease one percent, each year.

Inaddition, Mexico hasafifteen percent value-addedtax (VAT, or IV A in Spanish). Mexican Customs
collecttheVAT onforeigntransactionsupon entry of themerchandiseintothecountry. Mexican Customs
usedtochargeanominal customsprocessingfeeof 0.08 percent. However, asof July 11999, it hasbeen
eliminated aspart of theNAFTA agreement. Thefollowing exampleillustrateshow thesedutiesare
calculated as compared to locally produced item.

Imported Domestic
Products Products

F.O.B. Invoice value $100.00 $100.00
Ad-Valorem duty (6 percent) 6.00 N.A

Sub-total  $106.00 $100.00
Value added tax (15 percent) 15.90 15.00

Total $121.90 $115.00

Customs brokers use this total figure to calculate their fees, which are usually are 0.5 percent, plus any
storage and handling fees.

Thebasi c Mexicanimport document i sthe Pedimento del mportaci on (customsentry document), which
must bepresentedto Mexican Customstogether withthecommercid invoicein Spanishandabill of lading.
Productsqualifyingas"North American" must beaccompaniedby theNAFTA certificateof originto
receive preferential treatment. Thisisissued by theexporter and doesnot haveto bevalidated or
formalized. Mexican CustomsL aw isvery strict regarding proper submission and preparation of customs
documentation. Errorsin paperwork canresultinfinesand even confiscation of merchandiseas
contraband. Exportersareadvised to employ competent, reputableMexicanimportersor custombrokers.

Health Certificate and Non-Tariff Requirements
Under NAFTA, Mexican pet foodsimportsdo not requireimport permits. However, pet foodsexports
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GAIN Report #MX1075 Page 5 of 14

to Mexicoaresubject toaSanitary Certificationandinspection by the Sanitary Qualification Officeof the
HedthMinistry aspublishedintheDiario Oficid (Official Gazette) on August 29, 1994. Thiscertificateis
secured after presenting aSanitary Statement (ConstanciaSanitaria) fromtheexporting country'srespective
sanitary authoritiesor aFDA -certified |aboratory declaring that the products, identified by productionlat,
aresafeandfitfor consumption; indicatingtheir physica-chemica analys's, microbiologica andyss; and
if applicable, specificanalysis; country of originandexpirationdate. If thissanitary statementisnot
available, thenitisnecessary to present theabove mentioned documentsindividually plusthefollowing:
certificate of origin and a certified letter stating that those items are sold freely in the country of origil

OnJduly 21, 1999 the M exican Government, through the Secretariade Agricultura, Ganaderiay Desarrollo
Rura-SAGAR (Secretariat of Agriculture, Livestock and Rura Development) published anew proposed
rule (PROY -NOM-060-Z00-1999) whichwould prohibit theuseof imported rendered productsin
animal feedfrom countrieswith BSE or scrapies, or unlesstreated at hightemperatureand pressure. This
rulingwould apply todomestic andimported products. Therehasnot beenafinal rulingontheproposed
changesand negotiationsbetween government and manufacturerswerestill taking placeasof early 2000.
Itislikely somechangeswill beincorporatedintothenew norm, althoughitisnot certaintowhat extent
itwill bemodified. Thefinal rule(when published) becomeseffective 60 calendar daysfromthedateof
publication. However, high-temperatureplantswill begiventwoyearstocomply. Theseplantsmust
present to SAGA R, withinsx months, definite plansto makethemodificationsrequired tocomply withthis
rule.

Labeling

Imported productsto besold at retail must belabel ed according to M exican government specifications.
SomeU.S. supplierschooseto devel op specia packaging for theMexican market. Ataminimum, alabel
must beaffixedto each packageof theimported product prior toentering thecountry. All theinformation
on the label must be in Spanish and must include the following data:

-Commercial/brand name

-Producer's name and address

-Exporter's name and address

-Country of origin (i.e., Producto de EE.UU.)
-Importer's name, address and RFC number (taxation number)
-Product description in Spanish

-Product description in English

-Preparation and handling instructions

-Net weight in metric units

-Date of expiration

-Ingredients

-Special warnings (if any)
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UScompaniesmust haveaM exicanimporter or arepresentativeregistered withthe Secretary of Finance
and Public Credit (SHCP) in order to export to Mexico.

Cargo Unloading, Transport and Storage Fees

Cargo unloading feesvary depending ontheweight, number of pieces, typeof merchandiseandlocation.
Thesefeesareusualy charged according to pre-established tables. However, whenever possible, shippers
should comparepricesbetween serviceproviders. Ingeneral, cargounloadingfeesinMexicoaredightly
higher than those in the United States for comparable services.

Trucks arethemost reliablemethod of delivery within M exico, accounting for approximately 60 percent
of cargovolume. Trucking companiescannot bring merchandisedirectly fromthe United Statesto M exico.
A U.S. trucking company drivestheshipment totheborder andtransfersitstrailertoaMexicanrig. The
best way to shipby truck istouseaninternationally bonded carrier that hasrel ationshipswithMexican
carriers. Mexicantrucking companiesgenerally determinetheir feesby mileageor distance, weight andtype
of merchandise. Practically all transport companiesfreight forwardersoffer abasi cinsuranceplanwhich
cover trangport and handling of cargo. When selectingatransporter itisrecommendedtocheck their claim
hi story and complaintsthey might havereceived. Whileshipperswill find that truck transportationismore
expensivethan"ContainerinFlat Car" (COFC) or "Trailer Flat Car" (TOFC), ingeneral, transport fees
are lower in Mexico by as much as 10 percent.

Warehousing costsvary depending onthe spacerequired and any specific product needs, suchas
refrigeration. Warehousingfeesfollow general market trendsof supply and demand; however, itis
advisableto compareprices, facilitiesand reputation, and negotiatebeforecontracting. Averagewarehouse
rental feesinMexico City arearound US$3.60 per m2, per month; US$3.00, per m2, per monthinthe
Guadal gjaraareaand approximately US$ 3.20 per m2, per monthinMonterrey and surrounding areas.
I n-bond storagefacilitiesareapopul ar storagemethod used by exportersby whichdutiesarepaidonthe
itemsstored until they arereleased fromthefacility for distributioninthemarket. Any merchandiseplaced
inawarehouse should beinsured. A basicinsurance policy can be secured from the warehouse
administrator or amore comprehensive policy from a private insurance company.

5. WHO BUYSIMPORTED PRODUCTSIN MEXICO

TheMexican CanineFederation estimatesthereareapproximately 20 milliondogsinMexico, of which 12
million, or 60 percent, receivespecialized veterinarian care. Ontheother hand, thereareapproximately
13.5millioncatsof whichonly 10 percent receiveveterinarian care. Thesearethe petswhich areestimated
to belong to an owner, and receive food and medical care.

M exi can consumerslike American productsand they recognizemost USbrandsand associateUSmade
productswithhighquality andvalue. However, not all ssgmentsof the M exican popul ation havethe
purchasing power and dispositionto buy imported goods. Thisisparticul ary truefor someUSpet food
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products, which tend to be expensive compared to alternate feedings methods ( i.e., table scraps, etc.)
6. DISTRIBUTION OF PRODUCT IN MEXICO

Theimportation of pet foodsinto Mexicoisdoneprimarily by local representativesof UScompaniesand
distributors. Pet food products, whicharesoldlargely at theretail level, benefit fromthenationa coverage
devel oped by themg or retail ers. Some pet food productsarea so distributed through veterinariansor pet
care centers.

Theretall marketiscomposed of supermarket chainsand conveniencestores. Theleading organizations
inthissector are: Gigante, Comercial Mexicanaand Grupo Cifra, whichhavenationa coverageandare
comparabletosimilar establishmentsintheUnited States. Therearea soaseriesof smaller chainsand
conveniencestoreswithregional coverage, whicharevery strongintheir regionsand al sorepresent an
important market segment. Intotal, thereareapproximately 3,239retail storesthroughout Mexico (1,294
retail chains and 1,900 convenience stores).

Atthenational level, Cifra, Comercia Mexicana, Giganteand Carrefour arethemostimportant retail
chains. Attheregional level, Organizacion Soriana, Grupo Chedraui and Casal ey aretheleading
organizations. Seetable 7.

Competitionattheretail level inMexicoiscritical andthemajority of all pet food salesarethrough
supermarkets. However, only someof theretail chainsareset uptoimport directly. Thissystemof indirect
purchasing or buyingthroughlocal distributors/representativesisexpected to somewhat changeover the
nextfew years, but currently isthedominant businesspractice. Only afew of themajor retailersimport
directly from producers. Thefollowingretail organizations-- Gigante, Cifra, Comercia Mexicana, Soriana,
Casal ey, Carrefour and 7/Eleven-- haveorganized their own distribution centersand areimporting
directly, at least to some degree.

Table7
MEXICAN RETAIL SECTOR BY PRINCIPAL UNITS-1999

(Companies and Number of Units)

ORGANIZATION NAME NUMBER OF UNITS
Gigante 184
Tiendas Gigante 117
Bodegas Gigante 40
Super G 26
Grupo Cifra 191
Bodegas 63
Sam's 34
Wal-Mart 27
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Aurrera 33
Superama 36
Comercial Mexicana 158
Comercial Mexicana 81
Bodegas 26
Megas 14
Price 16
Carrefour 17
Government stores 226
Northern  Mexico
Casa L ey (State of Sinaloa) 80
Soriana (City of Monterrey) 74
Gulf States
Chedraui (State of Veracruz, a7
Tamaulipas, Quintana Roo)
Mexico City
Sumesa - (Comercial Mexicana) 17
Retail Stores- SUBTOTAL 688
Convenience Stores
Cadena Comercial OXXO 748
Seven Eleven 237
Convenience StoresSUBTOTAL 1,900
GRAND TOTAL 2,551

Source: ANTAD; and own estimates

ThefourleadingretailersinMexico (Wa-Mart, Comercia Mexicana, Giganteand Soriana) will invest US$
787.2milliontoopen 94 new outletsduring 2000. ThelargeUSretailer, HEB, hasannounced that they
will open 35additional storesinMexicointhenextfiveyears. Thecompany already hasfivestoresin
M onterrey inthestateof Nuevo Leon, will and shortly openanoutletinthecity of Saltillo, Coahuila The
new storesareplannedfor thestatesof Tamaulipas, Chihuahua, San L uisPotosi, Aguascalientesand
Guanajuato.

USfirmswishingto penetratethe M exican market should haveal ocally based distributor/representative
in order to establish a successful business relationship with domestic buyers and authorities.

7. TRADE EVENTSAND SPECIALIZED PUBLICATIONS
Trade events

Theleadingtradeevent for dogsisEXPOCAN, organized annually by the Federacion CanofilaM exicana.
IN2000, itwill beheldin Guadal gjarafrom August 4-13 at Expo-Guadal g ara. Therearemany other
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eventsheldinMexicoby different breedersassociationswhichincludenational andinternational
competitions.

Themostimportant expositionfor catsistheevent held December 17, 2000 at theWorld Trade Center.

Specialized trade publications

Thereareseveral trademagazinesrel ated to pet foodsthat circulatein Mexico. Theleading publications
are:"Perros, PuraSangre," published monthly by the Federacion CanofilaM exicana, contact: Gianfranco
Pontecorvo, AdvertisingDirector, Tel: (011)(52)5358-9522; Fax: (011)(52) 5358-9191; "Mascotas
Felices," publishedmonthly by EditoraCinco, Tdl: (011)(52)5687-1586, Contact: M s. Guadal upePardo
Aguirre; and"Hablando deMascotas," published by ImpresoresAlvarez, Tel: (011)(52)5370-2206 and
5379-9804, Contact: Ms. Dolores Carrera Lopez.

Someof theleading genera businesspublicationsinMexicoare:” BusinessM exico,” published monthly
inEnglishby the American Chamber of Commerceof Mexico-tel: 011(52) 5724-3800ext. 3335, fax: (52)
5703-2911, contact: Ms. DianeHemel berg deHernandez, Editor or Ms. CristinaBustos, Advertising
Depnt.; and" MB," published monthly in English by Hemisphere PublishersGroupInc., contact: Ms.
Lorena Jimenez, Advertising Director, tel: (011)(52) 5540 7977 and fax: 5202 8478.

8. KEY TRADE CONTACTS

TheUSAGgricultura TradeOffice(ATO)inMexicocarriesout avariety of servicesgearedtohel pingboth
firsttimeand seasoned USexporterssell and promotetheir productsinMexico. TheATO provides
backgr oundinformation on many aspectsof theMexican market and suggestsstrategieswhich USfirms
and associationsmight follow ineva uating their product’ ssalespotential. InMexicothereareanumber
of non-profit UScommodity groupsand tradeassociationsthat work withthe ATOtodevel opand service
theMexican market. Themarketing consultant group, Grupo PM, representsthe USPet Food I nstitute
inMexico. They arededicatedto devel opingthe M exican market for USpet food products. Contact
information for both officesis listed below.

GOVERNMENT, ASSOCIATIONS AND CHAMBERS

US Embassy

Agricultural Trade OfficeeATO, USDA

Jaime Balmes8-201

Col. Los Morales Polanco

México 11510

México

Tel:(011)(52)5280-5291, 5280-5277, 5281-6586; Fax:(011)(52)5281-6093
http://www.atomexico.gob.mx
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Contact: Chad R. Russell, Director

Grupo PM

Mercurio No. 24; Col. Jardines de Cuernavaca
62360 Cuernavaca, Morellos

Tel.: (011-52-7) 316-7370

Fax: (011-52-7) 316-7369

E-mail: grupopm@grupopm.com

Contact: Luis Moreno, Director

Animal & Plant Health I nspection Service-APHIS; USDA
SierraNevada 115

México D.F. 01100

M éxico

Tel: (011)(52) 5520-4444; Fax: (011)(52) 55540-5701
Contact: Elba Quintero; Director

National Renderers Association

Jaime Balmes 8-201;Col. Los Morales Polanco
México 11510

México

Tel: (011)(52)5281-6080; Fax: (011)(52) 5281-6085
Contact: Dr. Alberto Celis, Director

Secretaria de Comercio y Fomento Industrial- Direccién de Normas

(Ministry of Commerce and Industrial Promotion; Quality Norms Office)

Puente de Tecamachal co 6; L omas de Tecamachal co

Edo. México 53950

México

Tel:(011)(52) 5229-6100-X4158; Fax: (011)(52) 5729-9300/4121

www.secofi.gob.mx

Contact: Lic. Jorge Hernandez, Direccién de Normas

Thisisthe office of the Ministry of Industry and Commerce which creates the norms on quality and
labeling.

Secretaria de Agricultura, Ganaderiay Desarrollo Rural
Direccion de Salud Animal

Recreo 14-12

México D.F. 03230

Tel: (011) (52) 5534-1131; Fax: (011) (52)5533-2320
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Contact: Dr. Angel Omar Flores, Director
Office of the Ministry of Agriculture and Livestock which regulates animal health.

Secretaria de Comercio y Fomento Industrial -Informacion Comercio Exterior (Ministry of

Commerce and Industrial Promotion-International Trade Information Office)

Alfonso Reyes 30-PB

Col. Hipdédromo Condesa

México D.F. 06710

Tel: (011)(52)5229-6100-X 3395 & 4949; Fax: (011)(52)5229-6529/30

www.secofi.gob.mx

Contact: Rocio Ruiz Chavez, Director

This office of the Ministry of Industry and Commerce provides general information related to NAFTA.

Federacion Canofila Mexicana, A.C. (Mexican Canine Federation)
Zapotecas 29

México D.F. 14000

México

Tel: (011)(52)5655-9344, 5655-9330; Fax: (011)(52)5655-7362
http/www.perros-purasangre.com.mx

Contact: Dr. Fausto Reyes, Administrator

Unién Comercializadora Industrial y de Servicios Alimenticios Animales, SA. de C.V.- Grupo
Amascota

(Industrial and Services Trade Association of Animal Feeding)

Watteau 70

Col. Nonoalco - Mixcoac

Meéxico D.F. 03700

Tel: (011)(52)5563-4600,5563-4682; Fax: (011)(52)5563-4881, 5611-2387

Contact: Lic. Cipriano Bermejo, Secretary

This one of the three leading trade associations which represents domestic manufacturers of balanced
feed.

Asociacion Nacional de Fabricantes de Alimentos Pecuarios Balanceados

(National Association of Producers of Livestock Balanced Feed)

Paseo de la Reforma 107-7

Col. Revolucion

México D.F.06030

Tel: (011)(52)5705-0570; 5703-1910, 5535-0535; Fax:(011)(52)5535-7102

Contact: Lic. Fernando Aramburu Santa Cruz

One of the leading trade associations which represent domestic manufacturers of balanced feed.

UNCLASSFIED Foreign Agricultural ServicelUSDA



GAIN Report #MX1075 Page 12 of 14

Asociacion Nacional de Fabricantes de Alimentos para Consumo Animal

(National Association of Producers of Feed for Animal Consumption)

Bruselas 626

Col. Moderna

Guadalajara, Jal. 44190

México

Tel: (011)(52)812-0381, 811-1561; Fax: (011)(52)811-6349, 610-4792

Contact: Lic. Fernando Lozano Plasencia, Director General

One of the leading trade associations which represent domestic manufacturers of balanced feed.

American Chamber of Commerce:AMCHAM

Lucerna78 -4

M éxico 06600

Tel: (011)(52)5724-3800; Fax: (011)(52)5703-2911

Contact: Christine Hawkins, International Trade and Investment Consulting, Director

A non-profit organization which assists US companies in their business activities in Mexico.

Camara Nacional dela Industria dela Transformacion-CANACINTRA

Seccion de Fabricantes de Alimentos Balanceados para Animales

(National Chamber of Manufacturing Industries-Balanced Feed for Animals Section)

Watteau 70

México D.F. 03700

México

Tel: (011)(52) 5563-4600; 5563-4682; Fax: (011)(52) 5563-4881

e-mailucisal @infoabc.com

Contact: Lic. José Luis Mungia Jiménez, Presidente

Thisisthe camber section of balanced feed producers that represents the various trade associations.

Asociacion M exicana de M édicos Veterinarios Especialistas en Pequefias Especies, A.C.
(Mexican Association of Medical Veterinarians Specialized in Small Species)

Atlixco 42-1

México 06700

México

Tels: (011)(52) 5553-1188, 5286-1802

Contact: Dr. Miriam Mendoza

Retail Sector
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Organization

Nueva Wamart de
Mexico,
SA.deC.V.

Gigante, SA.deC.V.

Operadora de
Comercia Mexicana

Seven-Eleven Mexico,
SA.
deC.V.

Cadena Comercial
OXX0O, SA.deC.V.

CUMEXTRA, SA. de
C.V.

Tiendas Chedraui, S.A.
deC.V.

Section

Purchasing

Purchasing

Purchasing

Lic. Francisco

Mendoza,
Purchasing
Director

Sergio
Estrada,
Purchasing
Director

Lic. Anton
Martinez

Sr. Primo
Alavarez,
Purchasing
Director

Address

Av. Universidad # 936 A
Col. Santa Cruz Atoyac
Delegacion Benito Juarez
Director Compras
Abarrotes

CP 03310 México D. F.

Av. Ejercito Nacional 769-
A

Nueva Granada

11520 Mexico D.F.

Av. Adolfo Lépez Mateos
#201-40. Piso

Col.Santa Cruz Acatlan
53140 Naucalpan,
Edo.Mex.

Av. Munich 195-B

Cal. Cuauhtemoc

66450 San. Nicolas de los
Garza, Monterrey, N.L.;
Mexico

Edison 1253 Norte.
Col. Taleres

64480 Monterrey, N.L.;
Mexico

Cuitldhucac #116
Col. Lorenzo Boturini
15820, México, D.F.

Priv. Antonio Chedraui
Caram SN

Encind

91180 Xadapa, Veracruz,
Mexico

Teephoneffax
Inter net

Td: (011)(525)327-9311
Fax. (011)(525)420 02 09
Aurreracom 6
Wamart.com

Tel: (011)(525)255-9998
Fax. (011)(525) 269-8381

Td: (011)(525) 5371 7446
Fax. (011(525) 5371 7495
Http://www.comercialmexic
ana.com.mex

Tel: (011)(528) 158 0711
372 1572
Fax: (011)(528) 376-2171

Tel: (011)(528)389-2121
Fax: (011)(528)333-7030

Tel: (011)(525) 768 5050
Fax: (011)(525) 764 4103

Tel: (011)(528)14-4700
Fax: (011)(528)14-4806

UNCLASS FIED
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Organizacién Soriana,
SA.
deC.V.

Casaley, SA. de
C.V.

Carrefour-Grandes
Superficies de Mexico,
SA.deC.V.

Asociacion Naciond de
Tiendas de
Autoservicioy
Departamental es-
ANTAD (National
Association of Retail
and Department
Stores)

Sr. Mario
Garcia

Alvaro Ley,
Director

Sr. Xavier
Lannes

Efren Casas

Algandro de Rodas 3102-
A

Cumbres Sector 8

64610 Monterrey, N.L. ;
Mexico

Carr. Int. Nte. Deportiva
Km. 1434

Humaya

80020 Culiacan, Sinaloa;
Mexico

Av. Pte. Mazarik 216-2
Caol. Polanco

Mexico D.F. 11579 Mexico

Horacio 1855-6
Cal. Polanco
Mexico D.F. 11560
Mexico

Td: (011)(528)329-9000
Fax: (011)(528)329-9301
Jeortezasoriana.com.mex

Tel: (011)(567)59-1000
Fax: (011)(567)50-5052

Td: (011)(525)283-2900
Fax:(011)(525)283-2926
Martfdeza@hotmail.com

Td: (011)(525)580-1772
(525) 580-0641

Fax (011)(525)395-2610
www.antad.org.mex

UNCLASS FIED

Foreign Agricultural ServicelUSDA



